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Academic Programs
Graduate school is about developing logic processes. It is about learning to answer questions,
solve complex problems, conduct analyses and being able to effectively articulate one's
thoughts. Graduate school is intended to change the way one thinks, to develop their
analytical and critical thinking skills and to cultivate individuals who objectively approach
a situation or problem, outline their choices, assess the pros and cons of each, and select

the best option. This is a process of rational thought free from subjective external influences.

Graduate school is designed to help one develop the ability to think in those terms.

Master's Degree Programs
These programs are 12-16 course programs with a comprehensive examination, thesis or
applied research project at the end of all course work. Objectives and requirements for each

degree program are outlined in the section that follows.

General Master's Degree Program Structure

Graduate programs are generally structured in similar fashion. In addition to a required
research methodology course, each major consists of "core" and "major" courses. Core
courses are required and are designed to provide the theoretical underpinning for future
work. Major courses allow students to make choices depending on his or her professional
and personal goals. Within the major courses, students may have an opportunity to specify
a concentration which offers a choice of classes within the academic discipline allowing
students to focus on specific areas of interest (e.g. finance, global management etc.). Finally,
each student rounds out the program with electives, which vary according to the degree

program.




Admission

Applicants to the Master Degree must submit a Graduate Application for Admission to the
University and must follow the regular University admission procedures described in the
Admission section of the catalog. Applicants must be eligible for admission to the University

before admission to the Department.

Admissions standards for the Master of Art degrees in York University are an earned
bachelor's degree with a 3.0 grade point average (GPA) on a 4.0 scale.

International graduate student applicants whose native language is not English are required
to submit a score for the Test of English as a Foreign Language (TOEFL) A total score of

80 on the IBT TOEFL is required.

An applicant who feels the earned GPA is not indicative of his or her ability to be successful
in a graduate degree program may also submit scores on the Graduate Record Examination
(GRE) or Graduate Management Admission Test (GMAT) which will be taken into consideration

by the admissions committee in its evaluation of the application.

Applicants who meet admissions criteria, but do not have undergraduate preparation in the
specific master degree may be required to complete a series of undergraduate preparatory
courses. Specific courses will depend upon the individual's undergraduate preparation.
Fifteen credit hours of preparatory courses normally will be required. Undergraduate

prerequisite courses may be taken at in combination with required graduate courses.

A maximum of six credits of related graduate credit may be transferred from another
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university or from the graduate programs of this University provided they meet requirements.

Master's Degrees

Master of Business Administration

The Master of Business Administration (MBA) degree is sought by those who seek graduate
level understanding, research and analytical capability, and practical application in the
corporate world of the theory and practice of business marketing, management, finance,
law, information systems, and strategy. Developed to provide advanced business knowledge
and know-how as a foundation for the corporate executive or entrepreneur, the MBA also
dovetails with several University specialties so that students can specifically concentrate
in areas of professional or personal interest, to include entrepreneurship, global business

management, information technology management, finance, and homeland security.

Degree Program Objectives

In addition to the institutional and degree level learning outcomes objectives, the Master
of Business Administration also seeks the following specific learning outcomes of its
graduates. Graduates in this degree program will be able to do the following:

® Conduct advanced business analysis by incorporating the use of various data tools in
the discovery of possible solutions for implementation.

e Compare and contrast various organizational managerial approaches to analyze their
effect on the individual, group, and organization.

e Analyze the legal, regulatory, and compliance issues impacting managers in today's
market place, and emphasize the importance of continuing education for managers for

future legal changes.




® FEvaluate and analyze Management Information System components to determine their
user interdisciplinary applicability in order to meet current and future technological needs,
and evaluate the need for changes in policies and procedures.

e Distinguish and implement various analytical financial tools to conduct business analysis
and to communicate possible solutions and implementation plans for business decisions.
® Focus on various business strategies and approaches used by organizations in their
mission to sustain and obtain various marketing segments in order to increase their growth
potential and integrate business functions into a coherent business strategy.

e Compare and contrast various market-driven strategies used by organizations to

effectively plan for current and future needs of customers.

Degree Program Requirements

Core Courses (24 credits) 8 Courses from the following list
ECONG600 - Managerial Economics

BUSI623 - Legal and Ethical Issues in Management
MKIG600 - Marketing Management

FINNNG60O - Corporate Finance

BUSI620 - Strategic Management

BUSI625 - Applied Decision Making

FINNNG605 - Financial Accounting

BUSI500 - Quantitative Methods for Decision Making [to be taken in first three courses]
Major Courses (9 credits )

Select a concentration.

Select in the Concentration 3 Courses:




General Concentration Select 3 Courses from the following list
BUSI621 - Entrepreneurship

FINNNG625 - Entrepreneurship Finance

BUSI635 - Business Plan Development

MANG10 - Cross-Cultural Management

FINNNG620 - International Finance

BUSI630 - Virtual Organizations

BUSI631 - Technology and Innovation

ITM624 - Information Technology Project Management
HRMT 605 - Strategic Human Resource Management Practices
FINNNG615 - Investment Management

FINNNG610 - Financial Institutions

FINNNG620 - International Finance

MANAG00 - Organizational Management

MANAG0L1 - Organizational Behavior

MANAGOS - Leadership

INFO531 - Management Information Systems
Concentration in Entrepreneurship

Concentration Requirements 3 following courses
BUSI621 - Entrepreneurship

FINNNG25 - Entrepreneurship Finance

BUSI635 - Business Plan Development

Concentration in Global Business Management

Concentration Requirements 3 following courses




Y
MANAG610 - Cross-Cultural Management
FINNNG20 - International Finance
BUSI630 - Virtual Organizations
Concentration in Information Technology Management
Concentration Requirements 3 following courses
BUSI631 - Technology and Innovation
ITM624 - Information Technology Project Management
HRMT 605 - Strategic Human Resource Management Practices
Concentration in Finance
Concentration Requirements 3 following courses
FINNG615 - Investment Management
FINNG610 - Financial Institutions
FINNNG620 - International Finance
Elective: (Only for those taking comp Exam Option: 3 credits )
End of Program Requirement - Comprehensive Exam or Integration Project
BUSI703 - Business Administration Integration Project [3 credits ]

BUSI704 - Separate Comprehensive Examination [0 credits ]

Total Hours: 36 credits

Business

BUSI500 Quantitative Methods for Decision Making (3 credits )

This course prepares the graduate student for quantitative and qualitative methods used
in business administration. BUSI 500 is a methodological foundation from which the student

can apply proven statistical and scientific methods in the remainder of the graduate program.
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BUSI620 Strategic Management ( 3 credits )

This course is a culmination of the business functions to incorporate them into a coherent,
profitable, sustainable business strategy. This course includes strategy information, decisions,
and techniques of industry leaders.

BUSI623 Legal & Ethical Issues in Management (3 credits )

This course examines the area of business law and applies it to the business environment.
Traditional topics covered include: the legal environment of business, contract law, property,
sales contracts, commercial paper, agency law, ethics and the regulatory environment. The
course also examines the issue of the global economy from the view that the largest
companies dominate in the creation of jobs and technological innovation..

BUSI625 Applied Decision Making (3 credits )

This is a course in business analysis. This course investigates the advanced analysis
methods and techniques used to solve modern business problems. The course emphasizes
the most successful methods from business statistics, production and operations management,
management science, and operations research fields of study. Students will be required to
synthesize material from several major fields of study in order to apply it in this course. The
capabilities of Microsoft Office will be used extensively throughout the course to illustrate
the application of these methods and techniques to the analysis and solution of modern
business problems. The course will first investigate the types of problems faced by businesses
in the both the production and service areas. Methods of analysis will be investigated to
solve these type problems including probability concepts and their applications, statistical
guality control, process design, forecasting, inventory control, waiting line models, transportation

and assignment methods, decision analysis, and simulation modeling.




BUSI621 Entrepreneurship ( 3 credits )

This course will provide an experiential introduction to the creation of a new business
enterprise. Topics will include the traits of successful entrepreneurs, generating business
opportunities, screening opportunities, "the window of opportunity,” the venture team, family
businesses, management/marketing/financial skills needed, "entrepreneurship,” etc.
BUSI622 Small Business Strategy ( 3 credits)

This course focuses on problems and opportunities encountered by small business owner-
managers as they seek to accomplish growth in their enterprises. Approaches to selecting
growth opportunities, acquiring and allocating resources, motivating employees, and
maintaining control while not stifling the entrepreneurial spirit are emphasized. Topics
covered include models of growth, the manager's propensity for and ability to manage
growth, organizational life cycles, professionalizing family and life-style businesses, financial
planning, control and accountability, market analysis, and the changing role of the board
of directors. Students will develop a business plan emphasizing growth of an existing
business.

BUSI624 Principles of E Commerce ( 3 credits )

This course introduces the student to the concepts and terminology of modern e-commerce
approaches. It includes topics on marketing, web technologies, security, legal issues,
imaging, search engines. The emphasis will be to develop an understanding of the underlying
principles of e-business.

BUSI630 Virtual Organizations ( 3 credits )

This course focuses upon the problems and challenges of managing individuals, groups,
and organizations in a virtual or distributed environment. Virtual means that work is

accomplished by interdependent people performing at different time or places, or across
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organizations. This course addresses current topics associated with the new forms of
organizing that new technology and accompanying strategic changes promote. The student
will examine online business models, sources of competitive advantage in e-commerce,
and techniques for evaluating opportunities. In this context, the student will also discuss
ways in which e-commerce organizations differ from conventional organizations and how
to create e-commerce alliances. Issues include a focus on social interactions; the social,
political, economic, and technological contexts of virtual communities and the limits for their
sustenance.

BUSI631 Technology and Innovation ( 3 credits )

This course will investigate and demonstrate the planning and implementation of strategies
that help organizations improve productivity, satisfaction, and responsiveness to the
environment. The course views management from the perspective of human systems and
organizational development, technological innovation, and strategic management.
BUSI635 Business Plan Development ( 3 credits )

This course is designed to provide the student the skills necessary for developing a
comprehensive effective written implementation plan for a new business venture. The key
to this class is that a "business plan is more than a strategic plan®. The key differences are
both implementation and possible review by "outsiders." This course deals with the critical
decisions and action steps that entrepreneurs must make in both planning and executing
a new venture. The course focuses on "doing" rather than on mere "facts about business
development and plan writing." It will concentrate on creative solutions to resource generation
and utilization. The business plan is often a selling document to those who may be interested
in the business venture for a variety of reasons. Therefore it must reflect the concept's

viability and business model, the environment in which the firm operates, and the expertise




of the management team to execute the plan.

BUSI703 Business Administration Integration Project ( 3 credits )

The Master of Business Administration is a multi-faceted degree that allows a student to
select one of several areas of specialization within business including entrepreneurship,
global business management, organization behavior, and information technology management.
At its core the MBA program seeks to develop an advanced understanding of organizational
theory to the complex business enterprise's operations, to leverage technology to enhance
business capabilities and apply the knowledge of financial theory and strategy to achieve
management objectives. The ability to apply learning to practice is a key requirement for
demonstrated success in learning. To achieve and demonstrate learning, an integration
webminar is offered to students in this degree .

BUSI704 Separate Comprehensive Examination (0 Credits)

Comprehensive final examination for students in the Master of Business Administration
program. The "Comprehensive Final Exam" is tailored specifically to each program and
must be taken after students have completed all hours of study (i.e. during the semester

following the final course) and successfully completed before the award of a degree.

Economics

ECONG600 Managerial Economics ( 3 credits )

This course is designed to use economic analysis to enhance business decision-making
within private businesses, not-for-profit institutions, and public agencies. Economic concepts
covered include demand analysis, production and cost analysis, linear programming

applications, pricing policies and regulation.




ECONG610 Global Economics ( 3 credits )
This course is a study of theory and concepts fundamental to understanding the global
economy. Students learn to analyze the global business environment of industrialized

developing countries, and to think strategically, using micro and macroeconomics principles

Environment

EVSP501 Environmental Management ( 3 credits )

This course seeks to develop a comprehensive understanding of the major types of
environmental issues and requirements facing public and private managers today. In addition
to the traditional air, water, groundwater, and soil issues, students will explore land use,
brownfields development and the development of sprawl, risk assessment, cost-effectiveness
analysis of competing remediation strategies, pollution prevention, pretreatment, and
environmental management systems.

EVSP502 Environmental Economics ( 3 credits )

This course is a qualitative and quantitative study of the public and private economic costs
and effects of environmental programs, industrialization, regulation, and international and
national environmental policies, among other issues.

EVSP503 Environmental Policy, Regulation, and Law ( 3 credits )

This course is a study of the major legal, regulatory, and policy framework that encompasses
environmental programs and projects in the United States , Europe ,Russia and with
international political, commercial, and non-governmental institutions. The primary learning
approach used in this course will be case studies

EVSP508 Environmental Ethics ( 3 credits )

This course is an advanced study of environmental issues from a moral and philosophical




approach. Issues raised in the course and through student research and writing will include
the moral obligation or lack thereof, to preserve and protect the environment, the ethical
presumptions that underlie environmental policy, the traditional theories of moral philosophy
applicable to contemporary environmental problems, and the potential for a new concept
of the relationship between humanity and nature.

EVSP594 Environmental Toxicology ( 3 credits )

This course presents an introduction to the dynamics of ecosystems and the effects of toxic
substances on its living and nonliving components, and incorporating human health issues
and concerns. Students will examine the regulatory framework for environmental contaminants
issues and detail the federal regulations, policies, and guidelines under which current
environmental remediation is done. A key aspect of the course will be the application of risk
assessment principles through case studies to gain an understanding of how to develop
remediation plans and restoration alternatives that meet or exceed established regulatory
guidelines.

EVSP610 Fundamentals of Environmental Systems ( 3 credits )

This course focuses on the major human, technological, and natural dynamics that factor
into environmental systems. The course includes study of natural systems, change, and
the life-cycle of environmental systems

EVSP628 Global Environmental Change ( 3 credits )

The study and consideration of global environmental and climate change are of increasing
significance to society. In this course, students will examine the evidence for and causes
of global environmental change and will analyze potential impacts on environmental policy
and society. Emphasis will be on the implications of environmental change for environmental

managers, including management decision-making, the adequacy of the current regulatory
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framework in addressing these problems, and the effect on future policy and legislation.

Finance

FINN60O Corporate Finance ( 3 credits )

This course is a study of the major corporate finance and financial management theory,
strategy, processes, functions, and other issues. Topics include the finance function, concepts
of sources and uses of funds, analysis and estimation of need for funds (short- and long-
term), short-term sources, working capital management policy, long-term sources, capital
structure policy and implementation, capital budgeting and the cost of capital.

FINN605 Financial Accounting ( 3 credits )

This course examines the nature of accounting theory and practice, procedures, and
preparation and interpretation of financial statements. The various uses of accounting
information in decision making, accounting issues concerning income and cash flows,
economic resources and capital will be discussed.

FINN610 Financial Institutions ( 3 credits )

This course provides students with an overview of the basic contributions in the modern
theory of corporate finance and financial institutions. The course is methodology oriented
in that students are required to master necessary technical tools for each topic. The topics
covered may include capital structure, distribution policy, financial intermediation, incomplete
financial contracting, initial and seasoned public offerings, market for corporate control,
product market corporate finance interactions, corporate reorganization and bankruptcy,
financing in imperfect markets, security design under adverse selection and moral hazard,
and some selected topics. In-depth analysis of the financial system in which banks, other

intermediaries, and non-financial organizations function.




FINN615 Investment Management ( 3 credits )

The Investment Management course is designed to provide students with rigorous preparation
in the areas of portfolio management and investment analysis. The course will focus on
topics including risk, return and the institutional structure of stock and bond markets, theory
of portfolio analysis and performance evaluation. Methods employed in managing portfolio
choices and asset allocation will also be presented.

FINNG620 International Finance ( 3 credits )

This course provides an understanding of current academic research in the areas of
international finance and international macroeconomics. Students will learn the tools for
conducting research in this field. A comprehensive overview of currency, equity, and
international bond markets around the world. Institutional, theoretical issues, and current
trends will be analyzed. A strong emphasis will be placed on the hedging techniques and
tools used to reduce the risks associated with those financial markets.

FINN625 Entrepreneurship Finance ( 3 credits)

This course is designed to provide the student with the ability to analyze the various
processes and sources of seed and venture capital for funding a new enterprise - debt and
equity. Planning for the funding aspect of a new venture is critical and this course will

address the alternative sources of funds for carrying out the mission of the venture.

Human Resources Management

HRMT 600 Human Resource Management ( 3 credits )

This graduate course provides a framework for an in-depth understanding of day-to-day,
practical approaches/aspects of problems/challenges that impact the human resource

management/leadership field; topical issues arising out of the three constants in life, as well




as the workplace today.

HRMT 601 Compensation and Benefits ( 3 credits )

This course covers in detail the human resource topics of compensation and benefits.
Industry leaders and cutting-edge industry practices are emphasized with relation to the
hiring, maintaining, and keeping top employees as part of a successful corporate strategy.
HRMT 602 Employment Law and Labor Relations ( 3 credits )

This course is a conceptual and functional analysis of the legal framework and principles
of employment law, with emphasis on discrimination in the workplace. Primary topics include
the employment relationship; discrimination based on race, gender, age, national origin,
religion, and disability; sexual harassment; affinity orientation; testing and performance
appraisal; labor/management issues; privacy; health, safety, worker's compensation, and
employee benefits. Issues are addressed from a management perspective so that students
understand how to manage efficiently with a full understanding of the legal ramifications
of their decisions. Students are shown how to analyze employment law facts so that they
can arrive at good management decisions based on relevant legal considerations.

HRMT 603 Human Resource Policy ( 3 credits )

This course deals with human resource policy and strategy as government, corporate, small
business, and other entities fashion their human resources to meet the needs of a 21st
Century workforce.

HRMT 604 Employment Relations ( 3 credits )

This course is designed to familiarize the student with a basic understanding of the roles
and responsibilities of the Human resource manager with regard to employee assistance,
safety, occupational health and security in the workplace. It examines the elements that go

into guaranteeing a safe environment in the workplace, "soft-landing," organization and




evaluation of safety training and policies, occupational health education as well as compliance
with the Occupational Health and Safety Administration (OSHA) rules and regulations. It
examines the basics of network security, industrial espionage and the relationship of the
Human Resource Manager with experts in the safety, health and security fields within the
organization.

HRMT 605 Strategic Human Resource Management Practices

( 3 credits)

This course is an introduction to the area of Strategic Human Resource Management
(SHRM). Emphasis will be placed on issues, policies, and practices affecting both specialists,
practitioners, and line managers in their management of human capital from multiple
perspectives. While the course will focus on the analysis of various components of daily
HRM, it will also address concepts and applications relevant to employees and other
stakeholders.

HRMT 610 Workforce Planning ( 3 credits )

Students in this class will master the basic concepts, theories, and skills of workforce
planning. Workforce planning is a critical human resource function and practice about
winning the "war for talent" in today's workplace. This course will address issues of attracting,
staffing, and retaining a high valued and productive workforce. Succession planning is a
key concept to be examined as well. Other topics to be addressed in this course include
aligning business and staffing needs; assessing diversity, retirement and turnover; and
developing competency models and the use of these models for staff development. Case
studies, scenarios, and problem resolution in addition to readings and research in areas

of interest are the focus of this course experience.




Information Technology

INFO531 Management Information Systems ( 3 credits )

This course addresses information systems, to include their nature and role as key
management resources. Student involvement with system analysis, system design, and
implementation issues is set within a framework of available information technology, the
socio-technical environment and the functional requirements of day to day operations.
Course work and student assignments will stress two aspects--the application of innovation
and creativity in dealing with the systems conditions and the ability to work effectively as
part of an autonomous team. The student must have access to web based office programs.
ITM624 Information Technology Project Management ( 3 credits )

This course explores successful project management for information technology projects.
The System Development Life Cycle (SDLC) models are defined including the waterfall,
spiral, incremental release, and prototyping models. Students will differentiate between
these models and apply corresponding project management methods to identify critical
checkpoints and reviews. Risk management, as applied to technology projects, is examined.
Key project indicators are discussed, and students will explore defining measurement criteria
for determining critical success factors on a project. The course defines the application of
knowledge, skills, tools, and techniques to project activities and includes a tutorial for
Microsoft Project or alternative Websites. Emphasis is placed on the three dimensions of

the information technology project constraints: scope, time, and cost.

Management
MANAS500 Quality Management in Contemporary Organizations

( 3 credits)




A comprehensive analysis of the theory and practice of Total Quality Management, including
the use of Statistical Process Control, as developed and espoused by Juan and Deming,
through extensive readings of books by and about these two management pioneers, and
use of up-to-date TQM & Six- Sigma "how-to" handbooks used by businesses.

MANAG00 Organizational Management ( 3 credits )

An examination of characteristics of, and dynamic relationships among, individual, interpersonal
and group behavior as related to complex organizations. Stress is placed on successful
managerial strategies for minimizing workplace turbulence arising from employee behavior
in the context of technological, structural, cultural and environmental factors.

MANAG601 Organizational Behavior ( 3 credits )

This course will provide a framework for understanding individual and group behaviors
within dynamic organizations. Topics to be covered will be human behavior principles in
individual, groups/teams, and organizational settings. The main emphasis of this course
will be on developing effective administrative/managerial skills in improving employee
performance.

MANAG602 Quantitative Methods ( 3 credits )

Quantitative Methods introduces the students to the fundamentals of quantitative methods
and analysis for operations management and business management. The Course is designed
to help students achieve a greater understanding of the methods and models available to
analyze and solve business management problems. The skills, tools and methodologies
needed to quantitatively analyze systems and to make decisions are provided. State of the
art analytical tools and quantitative methods, including computer-based solutions are
discussed. Topics covered include operations management, forecasting, systems design,

quality and supply chain management.
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MANAG03 Organizational Development ( 3 credits )

This course consists of a collection of classic and contemporary readings in Organizational
Development covering a broad range of topics including interpersonal relations, motivation,
decision making and group behavior in organizations. Included are experiential exercises
that give students an opportunity to practice their skills and cases that allow students to
draw on their own experiences to apply the concepts and theories in managerial situations.
Special emphasis will be placed on the role of the leader.

MANAG604 Organizational Crisis Management ( 3 credits )

This course is an overview of Organizational Crisis Management. Studies focus on a variety
of aspects related to crisis management, including public, defense, and leadership
management in a crisis, communications, and strategic assessments of crises. The student
will develop understanding of the choices leaders can make in a crisis, the appropriate
forms of communication, both to the public and the media, and to one's employees, and
confidence building and reconciliation in international crises.

MANAGO5 Leadership ( 3 credits)

This course covers the elements of contemporary leadership and delineates the principles
that are important in the development of a leader for the 21st century. Discussion of the
role and function of leadership will include an in-depth analysis and study of needs impacting
individuals, organizations and society. The course provides students with a set of leadership
skills and competencies on which to build an individual model for effective leadership that
can be tested over time.

MANAG607 Global Strategic Management ( 3 credits )

This course is a study of the principles, concepts and primary analytical methodologies in

the field of global strategic management. This course requires learners to apply a range




of functional skills and understanding in a range of case-supported situations, and develop
a recommended strategy for a chosen case. Strategic management for the global enterprise
focuses on the longer-term

ramifications of managerial decision-making, and considers the enterprise as a whole entity
interacting within a dynamic social, economic, political and competitive environment. It
involves long term focusing of corporate resources and processes to reflect top-level choices
in corporate business definition and values established under conditions of uncertainty and
imperfect information.

MANAG08 Independent Study: Management Department ( 3 credits )

An opportunity for Department of Management students to pursue an independent research
project or examine a specific area of Management under the mentorship of a single professor.
Students must complete 24 credits of study before taking this course. Participation is at the
discretion of the faculty member. The course will typically involve six or more telephone
calls and produce a major research paper (50+ pages); there will be no examination.
Students will submit a proposal prior to the start of the project, and a rough draft of the
paper at week 10, both of which will count toward the final grade. Prior to registering,
students should first contact the professor with whom they wish to mentor their independent
study, coordinate an agreement on the grading requirements, and then NOTIFY their Student
Advisor with the name of their professor.

research project for this course.

MANAG610 Cross-Cultural Management ( 3 credits )

This course is an examination of individual dimensions of global executive leadership,
organizational behavior, inter-group relations, and strategies for internal corporate

communication. Course topics include management and global trade, special aspects of
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operating successfully in the global environment, the executive's role in solving conflicts
and creating corporations in the world marketplace, cultural aspects of international operations
management and ethical corporate strategies in an international context.

MANAG615 Strategic Planning ( 3 credits )

This course outlines successful Strategic Management and Planning techniques. Students
taking this course will gain an understanding of Strategic Planning techniques that have
been successful in the industrial base companies. This course has been designed and
developed to provide management teams and leaders with state of the art practices and
theories, strategies and techniques relative to the Strategic Management and Planning
Process.

MANAG617 Leading Teams ( 3 credits )

This course utilizes an experiential format to focus on a variety of concepts and practices
associated with developing and managing an effective team. The course addresses different
approaches to management, motivation, and performance, along with some barriers to
effective team efforts. Case studies and problem resolution are the focus of this experience.
Expected student outcomes include mastering the basic concepts, theories, and fundamental
techniques in team management, identifying current challenges and issues confronting
managers in human service organizations, and identifying positive team management
strategies and their application to human services.

MANAG618 Ethics in Leadership ( 3 credits )

This course addresses the ethical dimensions of management with a special focus on the
processes managers may use to raise and resolve ethical dilemmas and conflicts in
organizational settings. Policies pertaining to treatment of those raising ethical issues will

be considered. The legal and regulatory requirements of ethical conduct will be examined.




Policies and codes of conduct established by various organizations and industry groups will
be critically examined. The course will feature case studies involving alleged breaches of
ethical conduct among publicly held corporations.

MANAG620 Project Management ( 3 credits )

This course examines the organization, planning, and controlling of projects and provides
practical knowledge on planning, managing project scope, schedule and resources, risk
management, Topics include project life cycle, project initiation, work breakdown structure
and Gantt charts, network diagrams, scheduling techniques, contracts, and resource
allocation decisions. Project execution including selecting and managing teams will also
be analyzed and discussed.

MANAG630 Consulting Skills ( 3 credits )

This course utilizes an experiential format to focus on a variety of concepts, skills and
practices required for effective consulting. Students will be asked to experiment with
consulting skills and submit papers which critically reflect on that experience in light of the
concepts and theories discussed in class. The course addresses different approaches to
consulting including management consulting, coaching, and strategic business consulting.
Students will explore, analyze and practice consulting skills of entry and contracting,
assessment, feedback, implementation and change plan development and execution,
managing resistance, and working with executive and management teams to execute
change effectively. Consulting will be discussed from both an internal and external consultant
perspective. Case studies and problem resolution are the focus of this experience. Expected
student outcomes include mastering the basic concepts, theories, and fundamental skills
in consulting, identifying challenges, steps, and plans for developing an effective consulting

practice (either internal or external to an organization)and identifying consulting strategies




and their application to both human services and for profit organizations.

MANAG631 The Pract. of Consulting: Creating and Manag. the Bus.

( 3 credits)

This course will focus on a variety of concepts, skills and practices required for understanding,
developing and managing an effective consulting business. When thinking about consulting
most individuals focus on the practice of consulting and the offerings of the consulting
practice to clients. This course focuses on the business of the consulting practice as a
professional service business. The course addresses different approaches to establishing
and managing a consulting practice including starting up, financing the business, building
a business plan, staffing the business, marketing etc. Case studies and problem resolution
are the focus of this experience. Expected student outcomes include mastering the basic
concepts, theories, and fundamental skills in establishing a consulting practice, identifying
challenges, steps, and plans for developing an effective consulting business.

MANA1701 Separate Comprehensive Examination (0 Credits)

Comprehensive final examination for students in the Master of Arts in Management program.
The "Comprehensive Final Exam" is tailored specifically to each program and must be taken
after students have completed all the hours of study (i.e. during the semester following the
final course) and successfully completed before the award of a degree.

MANA1704 Management Integration Project ( 3 credits )

The OIOL Master of Arts in Management examines organizations from a level of analysis
perspective developing competence in organization analysis, management theory and
practice, strategy formulation and execution, leadership, human resources management,
technology and global issues related to management, and other related areas.. The ability

to apply learning to practice is a key requirement for demonstrated success in learning.




Marketing

MKIG 600 Marketing Management ( 3 credits )

This course is designed to illustrate development, implementation, and reformulation of
business strategy, with both domestic and international implications. Emphasis is placed
on the need for, awareness of, and accommodation to changes in an organization's internal
and external environments. Generic types of business strategies and techniques for analyzing
strategies are also covered.

MKIG 601 Strategic Internet Marketing ( 3 credits )

This course investigates today's global environment of electronic commerce and that
influence on today's business enterprises. The learning's in Strategic E-Commerce Marketing
spotlight E-Commerce opportunities, issues, options and techniques necessary to create
an appropriate ECommerce marketing plan for an enterprise. The course also provides the
students with the real world experience of developing a pseudo working website in coincidence
and in support of the Marketing plan. Other issues examined include channel structures
given an electronic environment and the impact on supply chain management, e-tools, and
ECommerce marketing as viewed through the traditional marketing mix. Critical evaluations
of web sites, web tools, promotions, advertising, selling and communications are also
explored.

MKIG 602 Global Marketing Strategy ( 3 credits )

This course is a study of the elements involved in such key global marketing functions as
product, price, place and promotional activities. Students will evaluate global marketing
opportunities, develop strategy, and simulate implementation of it as it relates to total

organizational strategy.




Math

MATH530 Applied Statistics ( 3 credits )

This is an interactive course designed to help students achieve a greater understanding
of the statistical methods and models available to analyze and solve business management
problems. The course is designed for students majoring in a business administration or
management course of study. Topics covered include inferential statistics, averages,
measures of variation, the Normal distribution and its uses, sampling distributions, hypothesis
testing for large and small samples, regression and correlation, and Chi-Square distributions
Successful completion of this course will provide students with practical knowledge of the
principles of statistics, the ability to analyze and solve problems involving probability, and
a working knowledge of averages and variations, normal probability distributions, sampling
distributions, confidence intervals and testing statistical hypotheses. The skills, tools and
methodologies needed to analyze systems and to make decisions are provided. State of
the art analytical tools and quantitative methods, including computer-based solutions are
discussed. The emphasis of the course will be on the proper use of statistical techniques
and their implementation rather than on mathematical proofs. However, some mathematics

IS necessary in order to understand the proper application of the techniques.

Public

PADM510 Administrative Theory ( 3 credits )

This course covers the major administrative theories that drive macro-level public behavior.
It will begin with a consideration of the broad significance of the study of public organizations
for individuals in modern society. It will then examine how theorists and practitioners have

sought to develop more formal perspectives on public management. It will examine those




ideas that are of greatest relevance to the construction of an integrated theory of public
organizations. The progression of the course follows the evolution of administrative theory
from the pioneering work of Weber, Taylor and Woodrow Wilson to current theories regarding
the "New Public Management."

PADM520 Public Administration in Society ( 3 credits )

The study and practice of public administration is explored in its political context. The student
is introduced to the environment within which public administration functions and the
dynamics of behavior within large organizations. How choices are made among competing
policies, factors affecting the implementation of policy, and the role of policy evaluation in
shaping policy choices are examined. Managing large scale bureaucratic organizations is
analyzed including the role of leadership, the management of personnel and finances, and
the role of communication in inter- and intra-organizational relations.

PADM530 Public Policy ( 3 credits)

This course examines the way government policies emerge from the political process and
are implemented through participating institutions. In this class students will investigate how
good analysis can contribute to informed policy-making and review the factors that go into
developing effective implementation strategies. In addition, today's need for enhanced public
accountability and the challenging problems of measuring program performance is examined.
.PADMG610 Public Management ( 3 credits )

This course examines a range of management issues and strategies within the context of
managing public organizations. The core focus is on an enhanced understanding of the
theoretical and practical approaches to public management, an examination of enduring
and day-to-day dilemmas faced by competent public managers, and the application of

relevant theories to public management within the United States.




PADMG612 Public Finance ( 3 credits )

This course focuses on a mixture of theory and applications that will provide the student
the basic tools required to evaluate contemporary public finance issues and policies.
Decisions about public spending, raising revenue, borrowing, and managing public debt
are intensely political and involve personal interests, interest groups, and political parties,
as well as other areas of concern. The subject matter of this course is presented in two
parts: Budgeting and Revenue. Part One of the course covers government expenditure
(budgeting) or the liability side of the balance sheet.

Included in this part are such topics as the budget process, budgeting institutions, budget
methods, budget classification, and capital budget and infrastructure. Part Two covers the
topic of Revenue. Included in this part are such topics as the various types of taxes (income,
sales, and property) as well as debt administration.

PADM615 Program Appraisal ( 3 credits )

This course is designed to develop fundamental skills essential for students to evaluate
public programs. Knowledge of the policy process and research methods is brought together

in the ethical assessment of program needs, processes, and outcomes.

Trails

EDMG560 Crisis Action Planning ( 3 credits )

This course is a survey of the capabilities and limitations of the systems and procedures
that affect joint planning in time-sensitive situations, and the criteria for the use of force and
the need for Crisis Action Planning (CAP).

ENTD511 Systems Analysis and Design ( 3 credits )

This course is a study of the principles involved in designing and evaluating information




management systems. Topics covered include the concept of the system life cycle, the
iterative nature of the processes of analysis and design, data modeling, network modeling,
and process modeling. Additional topics to be covered are object oriented design and
analysis as well as the spiral method for analysis and design.

PADM®620 Local Political Administration ( 3 credits )

This course provides current information on topics such as: who and what influences state
policy developments; metropolitan reform strategies; the function and role of legislative
committees; the politics of governors and state legislatures; how judges are chosen; women
in politics; and the way political conflicts are managed or resolved at the grass-roots level.
The emphasis of the course is based on a study of composing, legislating, implementing,
and enforcing public policy set against a background of both historical and current elements.
SPMT605 Coaching Leadership ( 3 credits)

This course covers the philosophy, principles, and techniques of coaching organized
individual and team sports. It emphasizes the organization and administration of interscholastic
athletics teams in relation to the achievement of recreation, participation, and education
objectives. It covers the leadership and management role from pre-, during, and post-
season.

SPMT606 Techniques in Coaching Strategy ( 3 credits )

This course focuses on the coaching strategies, methods, practices, and approaches that
apply across a number of sports disciplines. Topics include study of coaching preparation,
research, tactics and strategy, and reflection. Course methods include critical thinking,
decision making, and analytical skills necessary to form a great coach.

SPMT614 Coaching Theory, Methods, and Issues ( 3 credits )

This course focuses on the major coaching theories, methods, practices, and outcomes.
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Topics include study of first principles in coaching, coaching cases and analyses, great
coaches, coaching decision making, and other contemporary issues.

TLMT611 Global Logistics Management ( 3 credits )

This course provides an understanding of leading-edge logistics management, as well as
principles and techniques available to achieve optimum operational efficiencies. Topics
include: development of logistics, logistical economic significance, the importance of logistics
management in transportation operations, application of supply chain management concepts,
role of information systems, elements and management of global logistics, distinctions and
characteristics of international versus domestic logistics, global transportation options, traffic
management, global transportation decision-making, management of inventory costs,

measurement and control of integrated logistics systems, and development of effective

worldwide logistics strategies.

Master of Economics

The Master of Economic degree is sought by those who seek graduate level understanding,
research and analytical capability, and practical application in the Economy Spectrum.
Developed to provide advanced economic knowledge and know-how as a essential
foundation for anybody The MA permit learning several specialties so that students can

specifically concentrate in areas of professional or personal interest.

Degree Program Objectives
In addition to the institutional and degree level learning outcomes objectives, the Master
of Economics also seeks the following specific learning outcomes of its graduates. Graduates

in this degree program will be able to do the following:




® Conduct advanced economic analysis by incorporating the use of various data tools
in the discovery of possible solutions for implementation.

® Compare and contrast various economics approaches to analyze their effect on the
individual, group, and organization.

e Analyze the legal, regulatory, and compliance issues impacting economy in today's
market place.

e Evaluate and analyze Economic System components to determine their applicability
in order to meet current and future needs, and evaluate the need for changes in policies
and procedures.

e Distinguish and implement various analytical economic tools to conduct economic
analysis and to communicate possible solutions and implementation plans for economy
plans

® Focus on various economic strategies and approaches used by government in order
to increase growth potential and integrate business functions into a coherent business
strategy.

e Compare and contrast various strategies used by economists planners to effectively

plan for current and future needs of customers.

Degree Program Requirements

Core Courses (24 credits ) Six Courses

ECON 481 The Development of Economic Thought
ECON 611 Microeconomic Theory)

ECON 615 Macroeconomic Theory

ECON 637 Econometrics |




ECON 840 Law and Economics |

ECON 866 Economic Development

Major Courses (9 credits )

Select 3 Courses from the List Bellow

ECON 412 Game Theory and Economics of Institutions
ECON 535 Survey of Applied Econometrics

ECON 612 Microeconomic Theory Il

ECON 630 Mathematical Economics |

ECON 632 Economic Systems Design Principles and Experiments
ECON 633 Economic Systems Design Case Studies and Analysis
ECON 634 Economic Systems Design Implementation
ECON 675 Economics of Religion |

ECON 676 Comparative Economic Systems

ECON 820 History of Economic Thought

ECON 821 History of Economic Thought Il

ECON 825 Political Economy and Public Policy

ECON 826 Political Economy and Public Policy Il
ECON 827 Economic Philosophy

ECON 828 Constitutional Economics

ECON 829 Economics of Institutions

ECON 831 Mathematical Economics |l

.ECON 838 Econometrics Il

ECON 841 Law and Economics |l

ECON 842 Labor Economics
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ECON 844 Industrial Organization and Public Policy |

ECON 846 Industrial Organization and Public Policy Il

.ECON 849 Public Finance

ECON 852 Public Choice |

ECON 854 Public Choice Il

ECON 861 Economics of the Environment

ECON 869 International Trade and Policy

ECON 871 International Monetary Economics

ECON 885 Experimental Economics

ECON 886 Experimental Economics Il

ECON 895 Special Topics in Economics

Elective: (3 credits)

Any Course in Economics or related Disciplines

End of Program Requirement - Select either Comprehensive Exam and
Master's Seminar

ECON 7900 - Separate Comprehensive Examination [0 credits ]
ECON 7910 - Master's Seminar in Economy (6 hours)

The Thesis will satisfy the Elective requirement

Total Hours: 42 credits

Course Description
ECON 410 Public Choice ( 3 credits )
Applies economic theory, methodology to study non-market decision making.

ECON 412 Game Theory and Economics of Institutions ( 3 credits )
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Introduces game theory and its relevance for analyzing framework of rules and institutions
within which economic processes occur. Applies game theoretical concepts to comparative
analysis of causes and effects of alternative institutional arrangements.

ECON 420 International Money and Finance ( 3 credits )

Examines models of balance of payments, exchange rate behavior, and open economy
macroeconomics. Includes international financial system and issues such as globalization
and international financial instability Prerequisite: permission of instructor.

ECON 440 Economic Systems Design: Principles and Experiments
( 3 credits)

Introduces design principles to develop systems to allocate resources. Students must
participate in experiment demonstrations of different allocation mechanisms. They also are
exposed to experimental methods in economics and market design.

ECON 441 Economic Systems Design: Case Studies and Analysis
( 3 credits)

Requires students to design and develop mechanism to specific allocation problem. Students
develop analytical and working engineering models of their mechanism. Prerequisite: ECON
440
ECON 442 Economic Systems Design: Implementation ( 3 credits )

Involves students in developing experimental design to test proposed allocation solution.
Design process includes construction of experimental parameters, treatments, and initial
test in laboratory setting. Prerequisite: ECON 441.

ECON 481 The Development of Economic Thought ( 3 credits )

Developments in economic thought from 1500 to the present. Emphasizes historical origins,

impact on contemporary economics, and theoretical validity. Prerequisites: permission of
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instructor.

ECON 535 Survey of Applied Econometrics ( 3 credits )

Applied introduction to estimating economic relationships. Includes simple equation and
simultaneous equation system estimation. Prerequisites: permission of instructor.

ECON 611 Microeconomic Theory ( 3 credits )

Covers theory of behavior of consumers, firms, and resource suppliers; theories of choice
under risk and uncertainty; partial equilibrium analysis of competitive and noncompetitive
markets; general equilibrium analysis; and welfare economics. Introduces capital theory.
Prerequisites: permission of graduate coordinator.

ECON 612 Microeconomic Theory Il ( 3 credits )

Nature of the firm; theory of supply; and production functions, factor pricing, and supplies.
Introduces microeconomic foundations of theories of public finance and public choice.
Prerequisite: ECON 611.

ECON 615 Macroeconomic Theory ( 3 credits)

Survey course covering monetary theory, theories of consumption and saving, budget
deficits, economic growth, international finance, and monetary and fiscal policies. Prerequisite:
admission to master's program in economics or permission of graduate coordinator.
ECON 623 American Economic History ( 3 credits )

Explores development of American economy, and evolution of economic institutions.
Prerequisites: ECON 611 and 615, or permission of instructor.

ECON 630 Mathematical Economics | ( 3 credits )

Includes set theory, function, differential calculus, integration, series, and matrix algebra,

with special emphasis on economic applications. Prerequisite: permission of instructor.




ECON 632 Economic Systems Design Principles and Experiments

( 3 credits)

Introduces analytical and engineering principles to develop exchange systems. Students
must become familiar with literature on applied mechanism design; and understand behavioral
aspects of auction systems, matching, assignment and transportation problems, and
information markets. Also introduces methods for test-bedding systems using experimental
economics and statistical design. Prerequisites: courses in linear and nonlinear optimization,
and linear algebra

ECON 633 Economic Systems Design Case Studies and Analysis

( 3 credits)

Students begin process of doing research in design economic exchange system. Design
process includes electronic instructions, and design of information structures. Students
responsible for research into economic issues, and practical design issues. Prerequisite:
ECON 632

ECON 634 Economic Systems Design Implementation ( 3 credits )

Students do original research in economic systems design by constructing engineering
model of solution to allocation problem. Research includes experimental and statistical
design, and complete description of hypothesis related to construction of experimental
parameters and treatments to test mechanism.. Prerequisite: ECON 633.

ECON 637 Econometrics | ( 3 credits)

Techniques of estimating relationships between economic variables. Introduces multiple
regression and problems associated with single equation model-autocorrelation,
multicollinearity, and heteroscedasticity. Prerequisite: permission of instructor.

ECON 675 Economics of Religion | ( 3 credits)




. Explores the application of economics methods and insights to the exploration of the
relationship between religious and socioeconomic behavior, beliefs, and institutions.
Prerequisite: ECON 611, , 615, 630, 637

ECON 676 Comparative Economic Systems ( 3 credits )

Capitalism, socialism, and corporatism historical perspective. Includes examination of
economies of representative contemporary countries.

ECON 715 Macroeconomic Theory | ( 3 credits)

. Covers classical, neoclassical, Keynesian, and post-Keynesian theories of income and
employment determination; theories of inflation and growth; and demand for money and
implications for effectiveness of monetary vs. fiscal policy. Prerequisite: permission of
graduate coordinator

ECON 811 Microeconomic Theory | ( 3 credits )

Theory and applications of behavior of consumers, firms, and resource suppliers. Partial
equilibrium analysis of various market structures and introduction to inter-temporal choice
and capital theory. Review and analysis of classic works in microeconomic theory. Prerequisite:
permission of graduate coordinator.

ECON 812 Microeconomic Theory Il ( 3 credits )

Examines nature of firm; theory of supply; and production functions, factor pricing, and
supplies. Introduces microeconomic foundations of theories of public finance and public
choice. Prerequisite: ECON 811. ECON 816 Macroeconomic Theory Il ( 3 credits )
Aggregate economic activity and price levels with emphasis on dynamic models. Topics
vary. Prerequisites: ECON 611 and 715, or permission of instructor.

ECON 817 Monetary Theory and Policy ( 3 credits)

Theory of mechanisms through which central banking affects economic activity and prices.
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Analyzes demand for money and its relationship to economic activity. Develops monetary
theory with emphasis on current theories and controversies in the field. Prerequisites: ECON
615 and 637, or permission of instructor.
ECON 820 History of Economic Thought ( 3 credits )
Explores major figures in history of economic thought and tools of analysis they created.
Emphasizes classical, neoclassical, and Keynesian theories.
ECON 821 History of Economic Thought Il ( 3 credits)
Covers development of economic analysis from marginal revolution of 1877 to present.
Emphasizes development of neoclassical economic theory.
ECON 823 Topics in Economic History ( 3 credits )
Offers economic analysis of various historical epochs including Industrial Revolution,
evolution of political reform, rise of unions, and growth of government. Prerequisites: ECON
611 and 615.
ECON 825 Political Economy and Public Policy | ( 3 credits )
. Covers economic process of public policy formulation and implementation; and economic
behavior of principals in policy making and execution. Prerequisite: ECON 611, or permission
of instructor
ECON 826 Political Economy and Public Policy Il ( 3 credits )
Specific issues related to political economy of public policy, including privatization, political
economy of deficit spending, regulation and deregulation, and economics of rent seeking.
Prerequisites: ECON 611, 615, and 825; or permission of instructor.
ECON 827 Economic Philosophy ( 3 credits )
. Analyzes philosophical organization, including interrelations between economics and legal

and political institutions; philosophical presuppositions of capitalist economy under constitutional




democracy; alternative presuppositions for non-capitalist economies; and critical evaluation
of history of ideas in social and moral philosophy. Prerequisite: ECON 611, or permission
of instructor

ECON 828 Constitutional Economics ( 3 credits )

. Analyzes existing and proposed elements of economic constitution. Emphasizes fiscal,
monetary, transfer, and regulatory powers of government and constitutional limits on such
powers, especially in the United States. Includes analysis of proposed changes in limits.
Prerequisite: ECON 611, or permission of instructor

ECON 829 Economics of Institutions ( 3 credits )

Analyzes framework of rules and institutions for economic activities and transactions.
Includes emergence and working properties of different institutions, and classical and
contemporary approaches to economic theory of institutions. Prerequisite: ECON 611, or
permission of instructor

ECON 831 Mathematical Economics Il ( 3 credits )

Covers mathematical treatment of economic theories. Includes static and dynamic analysis
of macromodels; input-output analysis; and optimization techniques such as Lagrangian
multipliers, linear programming, nonlinear programming, and game theory. Prerequisite:
ECON 630 or permission of instructor

ECON 838 Econometrics Il ( 3 credits)

Explores econometric models and simultaneous equation systems. Includes identifying
parameters and least squares bias, alternative estimation methods, and block recursive
systems. Prerequisite: ECON 637 or permission of instructor.

ECON 840 Law and Economics | ( 3 credits )

Uses economics to analyze U.S. common-law system, evaluating efficiency and logic of
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evolution. No prior knowledge of law required. Prerequisites ECON 611, 630, 637.

ECON 841 Law and Economics Il ( 3 credits )

Explores empirical analyses of law of property, torts, crime, and family. Also looks at law's
effects on freedom and economic growth. Prerequisite: ECON 840.

ECON 842 Labor Economics ( 3 credits)

Formal models of labor demand, supply, utilization, and wage determination; determination
of factor shares in open economy; theory of collective bargaining, and impact of trade unions
on wage rates and resource allocation; measurement, types, and causes of unemployment;
and benefit-cost analysis of labor training and development projects. Prerequisites: ECON
611 and 615, or permission of instructor. ECON 637 recommended.

ECON 844 Industrial Organization and Public Policy | ( 3 credits )

Structure of American industry and underlying determinants. Includes structure and conduct
on industrial performance in light of theory and empirical evidence; and rational antitrust
policy and analysis of impact on structure and performance. Prerequisite: ECON 611 or
permission of instructor.

ECON 846 Industrial Organization and Public Policy Il ( 3 credits )

. Covers relationship of law, economics, and theories of social control of property rights.
Includes theories of market structure and industrial performance. Prerequisites: ECON 611
and 844

ECON 849 Public Finance ( 3 credits )

Theoretical and institutional analysis of government expenditure, taxation, debt management,
and intergovernmental fiscal relations. Includes allocative and distributional effects of
alternative tax and subsidy techniques, principles of benefit cost, and cost-effectiveness

analysis for government decisions.
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Prerequisite: ECON 611 or permission of instructor.

ECON 852 Public Choice | ( 3 credits)

Applies economic theory and methodology to study of non-market decision-making.
Prerequisite: ECON 611 or permission of instructor.

ECON 854 Public Choice Il ( 3 credits)

Applies public choice approach to study such topics as causes and consequences of
governmental growth, behavior of public bureaucracies, and economic reasoning behind
constitutional limitations on size and growth of government. Prerequisite: ECON 611 or
permission of instructor.

ECON 856 Urban and Regional Economics ( 3 credits )

Regional development and metropolitan growth economics including locational decisions
of households and firms, and problems associated with high-density urban economic activity.
Prerequisite: ECON 611 or permission of instructor

ECON 861 Economics of the Environment ( 3 credits )

Analyzes economic models of ecosystems and pollutant discharges into environment.
Includes methods of improving economic efficiency, and review of public policies.

ECON 866 Economic Development ( 3 credits )

Explores forces contributing to or retarding economic progress in developing countries.
Includes role of foreign trade, economic integration, foreign investment, multinational
corporations, and technological transfers. Prerequisites: ECON 611 and 615, or permission
of instructor

ECON 869 International Trade and Policy ( 3 credits )

Studies classical, neoclassical, and modern theories of international trade; theory and

practice of world trade models such as project LINK; foreign investment and economic
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growth, tariffs and non-tariff barriers, and economic integration; and recent developments,
with emphasis on natural resources. Prerequisite: ECON 611 or permission of instructor
ECON 871 International Monetary Economics ( 3 credits )

Examines international adjustment mechanism, price and income effects, controls, and
monetarist approach; development of international monetary system; demand for international
reserves; capital movements; and role of International Monetary Fund. Prerequisite: ECON
615 or permission of instructor.

ECON 875 Economics of Religion ( 3 credits)

Studies the relationship between religion and economies as it addresses a wide range of
empirical questions concerning the causes and consequences of religious commitment.
Issues addressed include the relationship between religious and political conservatism,
correlates of socioeconomic factors and religious outcomes, and the contributions of religion
to development, political liberty, and civil rights. Prerequisites: ECON 611, 630, 637, 812.
ECON 885 Experimental Economics ( 3 credits )

Designed for graduate students to learn how experimental methods can be used to inform
economic research and practice. Students expected to have working understanding of basic
economic concepts and multivariate calculus. Prerequisites: ECON 611 or permission of
instructor.

ECON 886 Experimental Economics Il ( 3 credits )

Research in experimental design. Topics represent basic tools to build, test, and implement
exchange mechanisms in an applied setting. Prerequisites: ECON 885 or permission of
instructor.

ECON 895 Special Topics in Economics ( 3 credits )

Topics vary according to interests of instructor. Emphasizes new areas of discipline. May




be repeated for credit as topics vary.

ECON 7900 Separate Comprehensive Examination (O Credits)

Comprehensive final examination for students in the Master of Arts in Economy program.
The "Comprehensive Final Exam" is tailored specifically to each program and must be taken
after students have completed 42 hours of study (i.e. during the semester following the final
course) and successfully completed before the award of a degree

ECON 7910 Master's Seminar in Economy (6 hours)

Preparation for the Economy research seminar begins on day one of a student's graduate
program of study. The theories, research methods and analytical skills, and substantive
knowledge obtained through their master's curriculum provide the basis for the research
seminar project. Students will support the thesis effort, including gathering bibliographic and
reference materials on the research seminar topic including developing individual course
research papers that may become sections of the final research seminar. Students will
address the requirements as described in the syllabus. The research seminar proposal shall
be prepared in accordance with the standards of the academic discipline. The research
seminar proposal must provide a clear and lucid description of a question or problem and

a proposed method of answering the question or solving the problem.

Master in Hospitality and Tourism Management

York University offers Master's Degrees in Hospitality Management and Tourism Studies
that combine practical experience with classroom theory to assist the student to gain the
understanding, skills, and techniques needed to qualify for job opportunities and to achieve

his or her career goals in the hospitality and tourism industries.
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Non-Degree Seeking Students

Individuals currently employed in the hospitality or tourism field, who do not have the
educational requirements to meet degree admission standards, may be interested in enrolling
in certain specific courses to improve their skills and to enhance their chances for promotion.
Any person currently employed in the field may register as a Non-Degree Seeking Student

for a maximum of 12 credits .

Master of Art in Hospitality Management

Degree Program Requirements

Core Courses (18 credits )

HMT6245 Hospitality/Tourism Service Operations Analysis
HMT6246 Organizational Behavior in the Hospitality Industry
HMT6296 Strategic Management for Hospitality and Tourism
HMT6299 Case Studies in Hospitality Management
HMT6446 Hospitality Enterprise Technologies

HMT6477 Financial Management for the Hospitality Industry
HMT6476 Feasibility Studies for the Hospitality Industry
HMT6478 Restaurant Development

HMT6586 Research and Statistical Methods

HMT6697 Hospitality Law Seminar

Major Courses (15 credits )

Choose five (5) courses from the list below:

HMT6208 Hospitality Industry Consulting

HMT6225 Multicultural Human Resources Management for the Hospitality Industry.
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HMT6226 Motivation and Leadership .

HMT6228 Managing Self and Others in the Hospitality Industry.

HMT6256 International Hotel Operations .

HMT6257 Contemporary Issues in the Lodging Industry .

HMT6278 Timeshare Management .

HMT6280 Globalization and Competitive Methods of Multinational Hospitality Companies.
HMT6297 Seminar in Management Methods.

HMT6325 Hospitality Facilities Engineering and Management.

HMT6346 Design and Planning of Restaurants and Hotels.

HMT6429 Hospitality Asset Management.

HMT6447 Hotel Information Systems .

HMT6466 Hospitality Revenue Management.

HMT6486 Investment Analysis for the Hospitality Industry.

End of Program Requirement -

HMT7000 - Comprehensive exam [3 credits ] - Taken once all other requirements have

been met unless thesis is taken.

Total Hours: 36 credits

Master of Science in Hospitality Management Thesis Track
Course Requirements (30 hours)

HMT6245 Hospitality/Tourism Service Operations Analysis
HMT6246 Organizational Behavior in the Hospitality Industry
HMT6296 Strategic Management for Hospitality and Tourism

HMT6299 Case Studies in Hospitality Management




HMT6446 Hospitality Enterprise Technologies

HMT6477 Financial Management for the Hospitality Industry

HMT6697 Hospitality Law Seminar

SOCS 503 Research Methods : Design and Data Collection

SOCS 590 Statistical Methods of Analysis |

SOCS 591 Statistical Methods of Analysis |l

Graduate Electives (18 credits )

From other courses not taken to meet required, core, or major requirements

End of Program Requirement - Thesis

HMT6972 - Master's Seminar in Hospitality Management [9 credits ] - The Seminar will

satisfy the Elective requirement

Master of Art in Tourism Studies

Core Requirements (24)

HMT6472 Feasibility Studies for Tourism

HMT6507 Tourism Marketing on the Internet

HMT6562 Global Destinations Marketing Organizations
HMT6586 Research and Statistical Methods

HMT6706 Environmental Management Systems for Tourism
HMT6711 Tourism and Economics

HMT6712 Tourism Planning and Regional Development
HMT6715 Problem Solving in Travel and Hospitality
Graduate Electives (15)

Students select an area of specialization (The elective courses can be taken also from
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Business Administration Dep. Students must have advisor's approval.

Marketing

HMT6555 e-Commerce for Hospitality and Tourism

HMT6596 Marketing Management

Four Approved Elective Courses 3

Management (select 6 courses)

HMT6225 Multicultural Human Resources Mgmt for the Hospitality Industry
HMT6226 Motivation and Leadership

HMT6245 Hospitality/Tourism Service Operations Management

HMT6246 Organizational Behavior in the Hospitality Industry

HMT6278 Time Share Management

HMT6296 Strategic Management for Hospitality and Tourism

HMT6299 Case Studies in Hospitality Management

HMT6756 Convention and Meeting Management

One Approved Elective Courses

Others (To be submitted by student and approved by Graduate Advisor)
End of Program Requirement

HMT7001 - Comprehensive exam [0 credits ] - Taken once all other requirements have
been met unless thesis is taken.

Total Hours: 39 credits

Course Descriptions

FSS 6108 Purchasing and Menu Planning ( 3 credits ).
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Advanced information on sources, grades and standards, criteria for selection, purchasing
and storage for the major foods, including development of specifications. Consideration of
the menu pattern with particular emphasis on costing, pricing, and the work load placed on
the production staff. Item analysis and merchandising features are emphasized.

FSS 6365 Foodservice Systems ( 3 credits)

Principles of system analysis applied to the foodservice industry. Attention is given to the
organization of modern food production, preparation, and distribution systems. Case study
problems require application of economic and management principles for solution.

FSS 6452 Advanced Foodservice Design Operations ( 3 credits )

Advanced planning, programming, and project documentation for commercial food service
facilities. Spatial, environmental, and electro-mechanical design factors are stressed, with
particular emphasis on investment aspects. Recommended: HMT4343

FSS 6834 Foodservice Research ( 3 credits )

The planning, executing, and reporting of an individual research project dealing with significant
problems in food service. Students demonstrate an understanding of research techniques
through data collection, evaluation, and interpretation.

HMT5547 Leadership Training for Team Building ( 3 credits )

Students will learn leadership skills to facilitate team building activities in order to improve
group communication, trust, problem-solving, and productivity.

HMT5655 Franchising and Management Contracts ( 3 credits )

A comprehensive course designed to examine the franchise/franchisor, franchisee and
owner/manager relationships in hotel and foodservice operations and the mutual obligations

created by each type of contract.
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HMT5719 Implementation and Management of Tourism Projects

( 3 credits)

Practical development, implementation, and management of tourism projects and programs
with emphasis on developing tour packages for international and developing nation's
situations. Prerequisites: HMT3700 or equivalent.

HMT6208 Hospitality Industry Consulting ( 3 credits )

Provides in-depth analysis of hospitality consulting. Includes opportunities techniques and
methodologies used in practice. Lectures, case studies, projects and site visits are used.
Prerequisites: HMT4464 or HMT4465.

HMT6225 Multicultural Human Resources Management for the Hospitality

Industry ( 3 credits )

A study of personnel, consumer relations, and diversity in the hospitality industry within a
multicultural, multiracial, and multiethnic society through an examination of value systems
and cultural characteristics.

HMT6226 Motivation and Leadership ( 3 credits )

Study of motivation, perception, learning, attitude formation, incentive theory, and job
satisfaction, with emphasis on leadership and group task performance.

HMT6227 Hospitality Management Training Systems ( 3 credits )

A course designed to develop and provide applications of proven training systems and
methods for managers in the hospitality industry. The case study method will be used.
HMT6228 Managing Self and Others in the Hospitality Industry

( 3 credits)

Students will increase managerial effectiveness by learning and applying a model for

enhancing self-esteem and integrating that model into their managerial philosophy for the




hospitality industry.

HMT6245 Hospitality/Tourism Service Operations Management

( 3 credits)

Application of techniques to create, operate staff and evaluate service systems for
hospitality/tourism enterprises. Emphasis on queues, forecasting demand, route and
scheduling and quality management. Prerequisites: HMT3505 or HMT45009.

HMT6246 Organizational Behavior in the Hospitality Industry

( 3 credits)

A survey of the concepts of organizational behavior and industrial psychology theory, from
both the research and practical points of view. The course is designed to assist students
in making sound decisions in the hospitality area by making them sensitive to the organizational
parameters which influence their decisions.

HMT6256 International Hotel Operations ( 3 credits )

A consideration of various environments within which the international hospitality firm
operates. Organizational, financial, and marketing factors are of major concern. Emphasis
Is placed on those problems and constraints which are uniquely different from problems of
firms engaged in domestic operations of a similar nature. Prerequisite: HMT3403, HMT3503.
HMT6257 Contemporary Issues in the Lodging Industry ( 3 credits )

Students will explore emerging issues that impact domestic and global lodging. Content
analysis to identify and analyze relevant industry problems will be used.

HMT6278 Timeshare Management ( 3 credits )

Course covers management, marketing, sales legislation, financing, and budgeting of

timeshare and vacation ownership properties.
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HMT6280 Globalization and Competitive Methods of Multinational Hospitality

Companies ( 3 credits )

Course synthesizes theories and concepts of globalization, multinational strategy and
international business studies and applies them in the analysis of multinational hospitality
companies.

HMT6296 Strategic Management for Hospitality and Tourism

( 3 credits)

Developing competitive advantage in the Hospitality Industry including a strategy project
where an incumbent faces off against a new entrant. Team will develop strategic business
plans. Prerequisite: HMT4464, HMT3503, and computer literacy.

HMT6297 Seminar in Management Methods ( 3 credits )

Class will be divided into small groups, each of which will meet regularly with the executive
committee of an area hotel or restaurant. Each group will be, in reality, the junior executive
committee for the property. The groups will come together periodically for analysis and
discussion of their experiences, and to relate their experiences to principles of modern
management.

HMT6299 Case Studies in Hospitality Management ( 3 credits )

Case studies are used to analyze and integrate the various disciplines of hospitality
management and the visitor industry. A critical attitude toward all administrative and
management thought is encouraged. Prerequisite: HMT4464.

HMT6325 Hospitality Facilities Engineering and Management

( 3 credits)

Hospitality facilities management from value-oriented system engineering perspective

emphasizing management responsibilities for efficiency in building design, operations and







